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Driven by an 8.2 Rise in Housing and Utilities 

Abu Dhabi Inflation Grows to 3.4 percent Y-o-Y in 
February, Reports SCAD 

Abu Dhabi Region Contributes 75.1 of Annual Inflation for the First Two Months 

Statistics Center - Abu Dhabi released today a new issue of its 

monthly report on the consumer price index (CPI) and the 

inflation rate in the Emirate of Abu Dhabi for February 2016, 

replacing, with 2014 as the base year. This CPI is used in 

measuring inflation and represents an important input in conomic 

and monetary planning. 

 

CPI Change 

As the report finds, the inflation rate in consumer prices for the first 

two months of 2016 was 3.3 percent, compared with the same 

period of 2015, as shown by the increase in the CPI to 105.6 points 

during the first two months of 2016, up from 102.2 points for the 

same period of 2015. 

 

Consumer prices in January-February 2016/2015 

The report shows weight or relative importance and change for  

each of the twelve main major expenditure groups, which are 

grouped as per the Classification of Individual Consumption 

according to Purpose (COICOP), indicating an overall y-o-y 

change of 3.3 percent over the first two months of 2016. 

 



 

The 'Housing, water, electricity, gas and other fuels' group 

accounted for the largest rise in the index during for first two 

months of 2016 compared with the same period of 2015, 

contributing 79.5 percentage points as a result of an increase of 

8.2 percent in the prices of this group. 

The ‘Food and beverages’ group contributed 5.0 percentage 

points to the overall increase in the CPI for first two months of 2016 

compared with the same period of 2015. The prices of this group 

increased by 1.4 percent over the same period. 

The ‘Restaurants and hotels’ group rose by 5.4 percent, 

contributing 6.1 percentage points to the overall y-o-y increase in 

the CPI for first two months of 2016. 

 

Consumer prices in February 2016/2015 

As analysis of price data further reveals, consumer prices 

advanced by 3.4 percent in February 2016 compared with 

February 2015 as shown by the increase in the CPI from 102.0 

points in February 2015 to 105.5 points in February 2016. This 

increase reflects the net outcome of the rises and falls in the price 

of the goods and services of the consumer basket during the 

aforesaid period. Which saw the ‘Housing, water, electricity, gas 

and other fuels’ record the largest rise (8.2 percent), %, followed 

by the 'Restaurants and hotels' group (up 6.0 percent), 

’Miscellaneous goods and services ' (up 3.3 percent) and ‘Food 

and  beverages’ (up 1.7 percent). 

 

  

 



 

Consumer prices in February/January 2016 

As the report indicates, consumer prices nudged down 0.2 

percent in February 2016 compared with January 2016. This fall 

reflects the net outcome of the rises and falls in the price of the 

goods and services of the consumer basket and during the 

aforesaid period. The largest contributors to this fall were the 

‘Transport’ group (down 1.6 percent) and the ‘Food and 

beverages’ group (down 0.3 percent). 

 

Consumer prices by household welfare level for January-February 

2016 compared with January-February 2015 

A breakdown of the 3.3 percent increase in consumer prices 

during January-February 2016 compared with January-February 

2015 by welfare level shows in a rise of 3.5 percent in consumer 

prices for households of the bottom welfare level and 3.3 percent 

for the middle quintile and the top welfare levels. 

 

Consumer prices in February 2016/2015 by household welfare level 

The 3.4 percent increase in consumer prices during February 2016 

compared with February 2015 by welfare level resulted in rises of 

3.6 percent in consumer prices for households of the bottom and 

the middle welfare levels, and 3.4 percent for the top welfare 

level. 

 

 

 



 

Consumer prices in February/January 2016 by household welfare 

level 

Detailed by welfare level, the 0.2 fall in consumer prices during 

February 2016 compared with January 2016 is reflected in falls of 

0.3 percent in consumer prices for households of the bottom 

welfare level, 0.2 percent for the middle welfare level and 0.1 

percent for the top welfare level. 

 

Consumer prices by household type for January-February 2016 

compared with January-February 2015 

The 3.3 percent rise in consumer prices for the first two months of 

2016 compared with the same period of 2015, pushed up 

consumer prices for citizen households by 3.1 percent, non-citizen 

households by 3.5 percent and share households by 4.1 percent. 

 

Consumer prices in February 2016/2015 by household type 

The 3.4 percent increase in consumer prices during February 2016 

compared with February 2015 by household type impacted 

consumer prices for citizen households by 3.1 percent. The 

corresponding increases were and 3.6 percent for non-citizen 

households and 4.2 percent for share households. 

Consumer prices in February/January 2016 by household type 

Detailed by household type, the 0.2 fall in consumer prices during 

February 2016 compared with January 2016 resulted in falls of 0.1 

percent in consumer prices for citizen households, 0.2 percent for 

non-citizen households and 0.3 percent for share households. 

 



 

CPI by Region 

Abu Dhabi Region 

In Abu Dhabi region the CPI increased by 4.0 percent in February 

2016, compared with the February 2015, but fell by 0.2 percent in 

February 2016 compared with January 2016. The largest 

contributors to this fall were the “Transport” group (down 1.5 

percent) and the “Food and beverages” group (down 0.8 

percent). 

 

Al Ain Region 

In Al Ain region the CPI increased by 2.8 percent in February 2016, 

compared with the February 2015, but fell by 0.1 percent in 

February 2016 compared with January 2016. The largest 

contributor to this fall was the “Transport” group (down 1.6 

percent). 

 

Al Gharbia Region 

In Al Gharbia region the CPI increased by 2.2 percent in February 

2016, compared with the February 2015, but fell by 0.3 percent in 

February 2016 compared with January 2016. The largest 

contributors to this fall were the “Transport” group (down 1.5 

percent) and the “Food and beverages” group (down 0.9 

percent). 

 

 

 

 



 

 

Contribution to overall inflation by region for January 2016/2015: 

A break down by region of the 3.3 rise in consumer prices during 

the first two months of 2016 compared with the same period of 

2015 reveals that Abu Dhabi region accounted for 75.1 percent 

of the overall rise during the period under review, followed by a Al 

Ain region (21.1 percent) and the Al Gharbia region (3.8 percent). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

About Statistics Centre − Abu Dhabi (SCAD) 

Statistics Centre − Abu Dhabi (SCAD) was established in April 2008 in accordance 

with Law No. (7), to develop and organize statistical work in the Emirate of Abu Dhabi 

in particular and the United Arab Emirates in general. SCAD’s purpose is to produce 

statistical information that is consistent with the Emirate’s orientation towards 

sustainable development and strategic plans under the supervision and with full 

support of the Executive Council of the Emirate of Abu Dhabi.  

As the official statistical data collection agency in the Emirate of Abu Dhabi, the 

centre assumes the functions of preparing the statistical plans and programs that 

serve the emirate’s wider development programs, conducting statistical surveys 

across the emirate. SCAD is responsible for the collection, classification, storage, 

analysis and dissemination of official statistics and the release of the results of social, 

demographic, economic, environmental and cultural surveys, ensuring conformity 

accordance with relevant international standards and ethics, such as independence, 

professionalism, impartiality, objectivity, confidentiality, cost effectiveness and quality 

of statistics. 

 

 

 

For further information please contact 

Ms. Belkiz Fevzi   

Operator:  +971 2 8100 800 

Ext:  417  

Email: bfsezer@scad.ae 
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